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Management aims to take his company to great heights and, in the process,
e Edge create a sales and marketing empire. By Dinkar Farwaha
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eerEn Singh pursued post graduation in tourism Travel &
and travel from Jawaharlal Nehru University Tourism
(JNU), New Delhi. "l started my career with Courses

Services _/ a British company and was based out of
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Events J the company and himself. The company,
boosted by Singh's innovative ideas, witnessed phenomenal growth Hotel Mgmt.
¥ Hospitalityworld in the sales department. Singh rose from the ranks and within four Switzerland
} TravelWorld years, became the vice president (sales and marketing) of the BSc & MBA
Network Sites f company. Working fqr the company, Singh was amazed by _thg courses in Hotel/
absence of an established Indian sales and marketing hospitality Tourism &
¥ Express Computer company. He wondered why there wasn't any Indian player at a Culinary Mgmt.
¥ Exp. Channel Business time when the industry was booming and there were numerous Paid Internships.
¥ Express TravelWorld recognised international sales and marketing companies like www.htmi.ch
¥ Express Pharma Preferred Hotels, WorldHotels and the Leading Hotels of the World.
¥ Express Healthcare The ambition to establish a pioneering sales and marketing Hospitality
Group Sites / hgspltgllty company in India led to the_ formatlon of VCI Hospitality Recruiter
with Singh as its chairman and managing director. MNC's Hiring for
> Expressindia India & Abroad
¥ Indian Express Journey of VCI Submit Your
 Financial Express "Since inception, we have consistently been providing all the sales Eszlt;ml\fowee.

and marketing support required by our customers (hotels, clubs,

. Monsterindia.com
timeshare, spas and golf resorts) and have not only augmented

their sales and marketing, but also ensured their overall Kohinoor Hotel
profitability,” informs Singh. He adds that in just nine years of Management
operations, the company has recorded a blistering growth rate in No.1 Hotel
terms of turnover guaranteed to hotels. Management

. ) Institute In
The company, today, has more than 18 sales and marketing offices Maharashtra,
across India and an office each in London, Dubai and Shanghai. It Register To Know
handles more than 2,200 room inventories in the luxury and More!

upscale segment in the country and plans to reach the 6,000 mark www.Kimi.Kohinoor.ac.in
pan-India within the next couple of years. VCI plans to invest
around Rs 60 crore in sales and marketing over the next two to
three years. The company witnessed a growth of more than 75 per

] g Indian Express
cent last year and generated revenues for its clients of Rs 400 Business

crores during the last financial year (April 2007-March 08). VCI Publications Division

Hospitality has been achieving an annual revenue growth for clients

http://www.expresshospitality.com/20090215/hospitalitylife02.shtml[5/28/2010 3:50:42 PM]


http://www.expresshospitality.com/
http://www.expressbusinesspublications.com/cgi-bin/ads/ec/jump.cgi?f=ehtop&ref=ehc/hw2010-bng-ban01.gif
http://www.expresshospitality.com/20090215/market.shtml
http://www.expresshospitality.com/20090215/interiorsdesigns.shtml
http://www.expresshospitality.com/20090215/spawellnessworld.shtml
http://www.expresshospitality.com/20090215/spawellnessworld.shtml
http://www.expresshospitality.com/20090215/trackers.shtml
http://www.expresshospitality.com/20090215/management.shtml
http://www.expresshospitality.com/20090215/edge.shtml
http://www.expresshospitality.com/20090215/hospitalitylife.shtml
http://www.expresshospitality.com/20090215/weekend.shtml
http://www.expresshospitality.com/subscribe.shtml
http://www.expresshospitality.com/archives.shtml
http://www.expresshospitality.com/contact.shtml
http://www.hospitalityworld.in/
http://www.travelworld.in/
http://www.expresscomputeronline.com/
http://www.channelbusiness.in/
http://www.expresstravelworld.com/
http://www.expresspharmaonline.com/
http://www.expresshealthcare.in/
http://www.expressindia.com/
http://www.indianexpress.com/
http://www.financialexpress.com/
http://www.expresshospitality.com/
http://www.expresshospitality.com/20090215/hospitalitylife.shtml
http://www.expresshospitality.com/cgi-bin/ecprint/MasterPFP.cgi?doc=
http://www.expressbusinesspublications.com/cgi-bin/ads/ec/jump.cgi?f=ehbox&ref=eh-onlinesubs.jpg
http://www.expressbusinesspublications.com/cgi-bin/ads/ec/jump.cgi?f=ehbox2&ref=nothing.gif
http://www.expressbusinesspublications.com/cgi-bin/ads/ec/jump.cgi?f=ehbox3&ref=nothing.gif
http://www.expressbusinesspublications.com/
http://www.expressbusinesspublications.com/
http://www.expressbusinesspublications.com/
http://googleads.g.doubleclick.net/aclk?sa=l&ai=Bkambj5j_S-W8J8GdcIS07KYF8YSN0QHJxfTEFMCNtwHQ-9MCEAEYASC2lJ4VKAQ4AFDInd_QBmDl0uaDvA6gAZ_m8-QDsgEad3d3LmV4cHJlc3Nob3NwaXRhbGl0eS5jb226AQoxMjB4NjAwX2FzyAEB2gFCaHR0cDovL3d3dy5leHByZXNzaG9zcGl0YWxpdHkuY29tLzIwMDkwMjE1L2hvc3BpdGFsaXR5bGlmZTAyLnNodG1sgAIBqQKYeuBPhPtWPsgCgZ2TEqgDAcgDB-gD6QboA88B6AMO6AOzAfUDAAAAxA&num=1&sig=AGiWqtw50s-PxncG8_Qp_E2L-N4F8TZa8w&client=ca-pub-6074819157841392&adurl=http://kuoni-academy.adglobal360.net/kuoniacademy.html&nm=23
http://googleads.g.doubleclick.net/aclk?sa=l&ai=Bkambj5j_S-W8J8GdcIS07KYF8YSN0QHJxfTEFMCNtwHQ-9MCEAEYASC2lJ4VKAQ4AFDInd_QBmDl0uaDvA6gAZ_m8-QDsgEad3d3LmV4cHJlc3Nob3NwaXRhbGl0eS5jb226AQoxMjB4NjAwX2FzyAEB2gFCaHR0cDovL3d3dy5leHByZXNzaG9zcGl0YWxpdHkuY29tLzIwMDkwMjE1L2hvc3BpdGFsaXR5bGlmZTAyLnNodG1sgAIBqQKYeuBPhPtWPsgCgZ2TEqgDAcgDB-gD6QboA88B6AMO6AOzAfUDAAAAxA&num=1&sig=AGiWqtw50s-PxncG8_Qp_E2L-N4F8TZa8w&client=ca-pub-6074819157841392&adurl=http://kuoni-academy.adglobal360.net/kuoniacademy.html&nm=23
http://googleads.g.doubleclick.net/aclk?sa=l&ai=Bkambj5j_S-W8J8GdcIS07KYF8YSN0QHJxfTEFMCNtwHQ-9MCEAEYASC2lJ4VKAQ4AFDInd_QBmDl0uaDvA6gAZ_m8-QDsgEad3d3LmV4cHJlc3Nob3NwaXRhbGl0eS5jb226AQoxMjB4NjAwX2FzyAEB2gFCaHR0cDovL3d3dy5leHByZXNzaG9zcGl0YWxpdHkuY29tLzIwMDkwMjE1L2hvc3BpdGFsaXR5bGlmZTAyLnNodG1sgAIBqQKYeuBPhPtWPsgCgZ2TEqgDAcgDB-gD6QboA88B6AMO6AOzAfUDAAAAxA&num=1&sig=AGiWqtw50s-PxncG8_Qp_E2L-N4F8TZa8w&client=ca-pub-6074819157841392&adurl=http://kuoni-academy.adglobal360.net/kuoniacademy.html&nm=23
http://googleads.g.doubleclick.net/aclk?sa=l&ai=BhrmVj5j_S-W8J8GdcIS07KYFovnAtgGi_6jMFMCNtwGA_PcQEAIYAiC2lJ4VKAQ4AFDoltCD-v____8BYOXS5oO8DrIBGnd3dy5leHByZXNzaG9zcGl0YWxpdHkuY29tugEKMTIweDYwMF9hc8gBAdoBQmh0dHA6Ly93d3cuZXhwcmVzc2hvc3BpdGFsaXR5LmNvbS8yMDA5MDIxNS9ob3NwaXRhbGl0eWxpZmUwMi5zaHRtbKkCmHrgT4T7Vj6oAwHIAwfoA-kG6APPAegDDugDswH1AwAAAMQ&num=2&sig=AGiWqtwy1D58fkIZqYb5HFg165HJCI91ww&client=ca-pub-6074819157841392&adurl=http://www.htmi.ch/&nm=1
http://googleads.g.doubleclick.net/aclk?sa=l&ai=BhrmVj5j_S-W8J8GdcIS07KYFovnAtgGi_6jMFMCNtwGA_PcQEAIYAiC2lJ4VKAQ4AFDoltCD-v____8BYOXS5oO8DrIBGnd3dy5leHByZXNzaG9zcGl0YWxpdHkuY29tugEKMTIweDYwMF9hc8gBAdoBQmh0dHA6Ly93d3cuZXhwcmVzc2hvc3BpdGFsaXR5LmNvbS8yMDA5MDIxNS9ob3NwaXRhbGl0eWxpZmUwMi5zaHRtbKkCmHrgT4T7Vj6oAwHIAwfoA-kG6APPAegDDugDswH1AwAAAMQ&num=2&sig=AGiWqtwy1D58fkIZqYb5HFg165HJCI91ww&client=ca-pub-6074819157841392&adurl=http://www.htmi.ch/&nm=1
http://googleads.g.doubleclick.net/aclk?sa=l&ai=BUOHCj5j_S-W8J8GdcIS07KYF_rCfkwHUtfyzAsCNtwHw08ECEAMYAyC2lJ4VKAQ4AFCQlqqAAWDl0uaDvA6gAYiy0_oDsgEad3d3LmV4cHJlc3Nob3NwaXRhbGl0eS5jb226AQoxMjB4NjAwX2FzyAEB2gFCaHR0cDovL3d3dy5leHByZXNzaG9zcGl0YWxpdHkuY29tLzIwMDkwMjE1L2hvc3BpdGFsaXR5bGlmZTAyLnNodG1sqQKYeuBPhPtWPsgCvJCDE6gDAcgDB-gD6QboA88B6AMO6AOzAfUDAAAAxA&num=3&sig=AGiWqtw5N6j8SrDCYOIX3dS4x5qUg02bZg&client=ca-pub-6074819157841392&adurl=http://my.monsterindia.com/create_account.html%3Fspl%3DG_Hosp_Hosp
http://googleads.g.doubleclick.net/aclk?sa=l&ai=BUOHCj5j_S-W8J8GdcIS07KYF_rCfkwHUtfyzAsCNtwHw08ECEAMYAyC2lJ4VKAQ4AFCQlqqAAWDl0uaDvA6gAYiy0_oDsgEad3d3LmV4cHJlc3Nob3NwaXRhbGl0eS5jb226AQoxMjB4NjAwX2FzyAEB2gFCaHR0cDovL3d3dy5leHByZXNzaG9zcGl0YWxpdHkuY29tLzIwMDkwMjE1L2hvc3BpdGFsaXR5bGlmZTAyLnNodG1sqQKYeuBPhPtWPsgCvJCDE6gDAcgDB-gD6QboA88B6AMO6AOzAfUDAAAAxA&num=3&sig=AGiWqtw5N6j8SrDCYOIX3dS4x5qUg02bZg&client=ca-pub-6074819157841392&adurl=http://my.monsterindia.com/create_account.html%3Fspl%3DG_Hosp_Hosp
http://googleads.g.doubleclick.net/aclk?sa=l&ai=BwvIbj5j_S-W8J8GdcIS07KYFk_SX1gGT_br5E8CNtwHwsJ0EEAQYBCC2lJ4VKAQ4AFCSmajTBWDl0uaDvA6gAbHhwfMDsgEad3d3LmV4cHJlc3Nob3NwaXRhbGl0eS5jb226AQoxMjB4NjAwX2FzyAEB2gFCaHR0cDovL3d3dy5leHByZXNzaG9zcGl0YWxpdHkuY29tLzIwMDkwMjE1L2hvc3BpdGFsaXR5bGlmZTAyLnNodG1sqQKYeuBPhPtWPsgCk5nNFKgDAcgDB-gD6QboA88B6AMO6AOzAfUDAAAAxA&num=4&sig=AGiWqtyB07yxB33T5hHGeh5o2IJI4SDFXg&client=ca-pub-6074819157841392&adurl=http://kimi.kohinoor.ac.in/kohinoorlp/
http://googleads.g.doubleclick.net/aclk?sa=l&ai=BwvIbj5j_S-W8J8GdcIS07KYFk_SX1gGT_br5E8CNtwHwsJ0EEAQYBCC2lJ4VKAQ4AFCSmajTBWDl0uaDvA6gAbHhwfMDsgEad3d3LmV4cHJlc3Nob3NwaXRhbGl0eS5jb226AQoxMjB4NjAwX2FzyAEB2gFCaHR0cDovL3d3dy5leHByZXNzaG9zcGl0YWxpdHkuY29tLzIwMDkwMjE1L2hvc3BpdGFsaXR5bGlmZTAyLnNodG1sqQKYeuBPhPtWPsgCk5nNFKgDAcgDB-gD6QboA88B6AMO6AOzAfUDAAAAxA&num=4&sig=AGiWqtyB07yxB33T5hHGeh5o2IJI4SDFXg&client=ca-pub-6074819157841392&adurl=http://kimi.kohinoor.ac.in/kohinoorlp/
http://www.google.com/url?ct=abg&q=https://www.google.com/adsense/support/bin/request.py%3Fcontact%3Dabg_afc%26url%3Dhttp://www.expresshospitality.com/20090215/hospitalitylife02.shtml%26hl%3Den%26client%3Dca-pub-6074819157841392%26adU%3DKuoni-Academy.adglobal360.net%26adT%3DTravel%2B%2526amp%253B%2BTourism%2BCourses%26adU%3Dwww.htmi.ch%26adT%3DHotel%2BMgmt.%2BSwitzerland%26adU%3DMonsterIndia.com%26adT%3DHospitality%2BRecruiter%26adU%3Dwww.Kimi.Kohinoor.ac.in%26adT%3DKohinoor%2BHotel%2BManagement%26gl%3DIN&usg=AFQjCNFT4zwf91SDJGGSpqNrLtrKR1tVmQ

Making of a sales guru - Express Hospitality

of more than 50 per cent for the past three years. It is hopeful of
touching the Rs 700 crore mark this fiscal year (2008-09). As far
as its long term plan is concerned, according to Singh the
company wishes to be a leader in the hospitality marketing domain
and achieve a 5000 room inventory in the luxury segment by
2011.

The company has also launched its new hospitality brand, 'Indus
Hotels and Spa'. The group's first property under this brand is in
Jalandhar. The company has an equity stake in the property and is
also managing and marketing the property. "We are looking at
other emerging cities like Ludhiana, Amritsar and Kumarakom to
extend the presence of Indus Hotels and Spa brand beyond
Jalandhar," informs Singh.

The company meanwhile is also set to foray into travel industry.
The group is launching a new travel company, World Destination
Travel, which will cater to high-end travellers. "Driven by the
phenomenal growth of inbound and outbound (both leisure and
corporate) tourism, we have decided to launch a new travel
company that will cater to all the needs of the high end traveller,"
says Singh. He adds, "We will be foraying into various segments of
travel, like business travel, leisure travel, inbound, outbound,
meetings and incentives, residential conferences, and concierge
services." For the outbound market, the group is targeting south-
east Asia and the Middle East and North Africa (MENA) region and
will employ its own staff. The company is planning to launch its
high-end travel company in the first quarter of 2009.

The hidden mantra

So how has this phenomenal growth been achieved in such a short
span of time? Singh explains, "We have adopted aggressive sales
and marketing tactics, have rapidly expanded our distribution
network, anticipated market needs and provided the right solutions
at the right time. These factors have led to the consistent growth
of our partners and also our company."

It is fair to say that Singh, who feels that his most defining trait is
'risk-taking', is well on his way to create a sales and marketing
empire. Singh attributes his success to his ever-supporting wife.
"Being a part of an industry which requires attention 24 hours, |
travel extensively throughout the year and at times it becomes
difficult to balance career and family. Thankfully, I have the most
supportive wife in the world," he says, adding, "She has been a
guiding force in the growth of VCI Hospitality."

Singh, whose motto in life, is to work diligently hard and enjoy life
with maximum luxury, feels that the secret of his success is also
his "capability to anticipate business opportunities and achieve it
through team work and continuous motivation.” Of all the famous
people that he has met, Singh feels that Sunil Mittal (chairman,
Bharti Group) has really stood out. Besides managing business, his
other interests revolve around the fashion and film spheres. Ask
him where he finds himself ten years down the line, he says
"Hopefully being chairman of the company which will be the global
market leader in the sales and marketing sector of the hospitality
industry.”
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